
 
 

 
Financial institutions have typically taken an “all things to all people” 
approach to marketing, but that type of strategy is rarely effective in 
today’s marketplace. Consumers are faced with numerous choices and 
they are looking for financial institutions that speak directly to their specific 
needs, values and preferences. Understanding and utilizing market segmentation can 
mean the difference between acquiring/retaining members and missing the mark 
entirely. This session discusses the process of market and member segmentation; 
explores the pros and cons of dividing your market into smaller segments; and explains 
how target marketing promotes efficient use of marketing resources – especially as 
market conditions change. 

 

Speaker: Joseph Sullivan is a financial services industry consultant, professional speaker and a 
psychotherapist.  He is founder and President of Market Insights, Inc., a Chicago-based market 
research and consulting firm.  His firm specializes in demographic assessments, strategic 
planning, marketing and messaging, cultural transformation and motivation.  Joe earned an 
MBA from Loyola University Chicago and an MA in Psychology from the Illinois School of 
Professional Psychology and is a Licensed Professional Counselor as well as a business/personal 
coach.   
  
WHEN: September 9, 2010 

 

TIME: 11:00 am – 12:00 pm EDT 
 
Educational Investment:   $199 per telephone connection.  
             Unlimited Listeners and Free Audio Archive available for 21 days after the session. 
Cancellation:  Refunds will be issued, less a $50 administration fee, up until the handouts and access information are 
emailed. 
    
If you have not received your handout materials 3 days prior to session, contact the Education Department. 
  
For more info...call us at 800-572-7359 or 423-899-2425 x 119 or 138   FAX:  423-899-8726    MAIL:  P.O. Box 21550, 
Chattanooga, TN  37424 

Sign Us Up!                                   The Growing Role of Market Segmentation 
                   September 9, 2010 
 

Credit Union _________________________________ 
 
Contact Person ________________________________ 
 
Email Address  ________________________________ 
 
Phone_______________  Fax ____________________  
                                                                                     
Donate to the Herbert Ellison Scholarship Fund:   ___ $25   ___ $50   ___ $75   ___ $100   ___Other 
 
Payment Method:  
__ Enclosed is a share draft/check for $ _______ payable to Tennessee Credit Union League. 
__ A share draft/check for $ ________ payable to Tennessee Credit Union League will follow. 
__ I authorize Vol Corp Credit Union to debit the credit union account for $_______________ 
   Account #: _______________________    Authorized Signature:  ___________________________ 
                  (Requires prior completion of Authorization Agreement for Direct Payments [ACH Debits]. 
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